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New technologies — new visual identity

The need for technological solutions in society is ever-changing. Technolo-
gies are moving closer to people's working and everyday lives.

We are keen to address society's challenges with technological solutions
that are perceived by users to be valuable.

Brand guide | Danish Technological Institute 3



BRAND IDENTITY

Introduction

Our customers' first impression of us is characterised by
what we create, say and how we present ourselves. Qur
brand is a combination of our results, communications
and visual expression.

We have developed a new visual identity that reflects our
vision of creating improvements for businesses, socie-

ty and individuals with new technology. The identity is
inspired by our history, our role and our daily work of
coming up with new solutions. The design is welcoming,
professional and trustworthy, so our products and servic-
es are perceived as value-adding and relevant.

This brand guide makes it easy to communicate who we

are and what we stand for. It is intended as a tool that
can inspire and guide brand ambassadors in their work.
But it is also intended to set and maintain a direction,
ensuring that we present ourselves as a single brand
across the breadth of our work and throughout our large
organisation.

The Communications department is responsible for guid-
ing and overseeing the branding work. If you have any
questions about templates, interpretations, voice, tone
and style, etc., you are more than welcome to ask Com-
munications at any time. All new design productions must
be approved by Communications.

Brand guide | Danish Technological Institute
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The bridge structure has an apex 3/4 of the dis-
tance from the left margin. It is recommended
for front pages and in accordance with instruc-
tions in layout templates.
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logo
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BRAND IDENTITY

Brand purpose

Since its founding in 1906, the Danish Technological Institute has worked innovatively to improve business
competitiveness, social prosperity and individuals' general well-being.

TECHNOLOGY IS THE MEANS, DEVELOPMENT THE GOAL
We believe that technology can improve businesses, society at large and the lives of individuals.

We are building a bridge between research and companies, between technology and people. Qur specialists use the
latest knowledge and state-of-the-art facilities.

We create usable solutions within our business areas: Agro Technology, Building & Construction, Energy & Climate, Food,
Innovation & Talent, Life Science, Materials and Production. And we promote innovative skills in companies,
organisations and individuals.

Purpose unites

Our brand purpose encapsulates the value that we give to customers and society. It unites us in a common cause, and it
creates meaning for each employee.

When it is clear to everyone that their efforts contribute to our purpose, it generates energy and motivation. This is

how we create the best platform for cooperation, innovation and performance, which benefits businesses, society and
individuals.

Brand guide | Danish Technological Institute
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BRAND IDENTITY

Brand story

Technology or humanity. Technology is often described
as contrasting with humanity. But technology begins
with human needs and people who develop solutions
that make life easier for you and me.

On a day-to-day basis, few of us stop to think that
most of what surrounds us — from cradle to grave — has
been developed with the aid of technology. From the
CTG that monitors a baby's heart rate during childbirth
in hospitals, through the machines, vehicles and com-
puters that make working life easier, to the medicine
that eases pain.

In the last century, technology has evolved faster than
in any other century. We began the 20th century mar-
velling at the invention of aeroplanes, cars and radio,
and ended it by taking spacecraft, computers, wireless
internet and all sorts of other technologies for grant-
ed.

The Danish Technological Institute has been involved
in technological evolution since 1906, making it one
of the oldest of its kind in the world. We work for the
global company and the small entrepreneur. For the
patient in the hospital and the child in the playground.
For the motorist on the roads and the employee in the
factory.

We have had a hand in developing many of the tech-
nology-based products or processes used by ordinary
Danes — both large and small. We helped Lego to devel-
op the world's first plastic toy building brick, Colorplast
to develop the stoma pouch and Novo to invent the
enzymes that help to wash our clothes. And we have
ensured that homes are built from materials that do
not contain harmful substances.

During World War I, we made sure that the Danes had
as much energy and heat as before the war — despite a
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shortage of petrol and fuel. After the energy crisis of
the 1970s, we contributed to the introduction of re-
newable energy sources, and in the 1980s to the intro-
duction of more environmentally friendly materials in
industry.

Today, we are helping prevent companies going into the
red or employees becoming burnt out by developing
robots for industry. We are coming up with new meth-
ods that prolong and save lives. And we are working to
make natural resources recyclable.

We are helping the agricultural and food industries to
produce safe and healthy food. And we are helping to
find solutions to how we can provide enough food for a
growing world population in the future.

Also in the future, Danes will be able to travel on roads
and bridges between regions and below ground — in

Brand guide | Danish Technological Institute

the metro — thanks to our development of long-lasting
concrete.

Our company was established as a vocational school
for trade and industry in 1906. To this day, we are still
improving the skills and innovative thinking of employ-
ees and managers at our training centre, which is one
of the country's largest.

We are an independent, non-profit institution. This
means that our profits are invested in new equipment
and knowledge so that we can be prepared to address
more of the challenges of the future.

We say that technology is our means, progress our
goal.
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BRAND IDENTITY

Brand promise

Our brand is @ common concern. In words and through actions, we all create the brand every day, which means each
employee has the responsibility and the opportunity to influence the outside world's perception of us.

Together with our visual identity, our brand promise comprises the guidelines that help us to take care of
our brand.

It commits us to living up to the following values and strengths in the contract with our customers.

DANISH TECHNOLIGICAL INSTITUTE'S BRAND PROMISE

INTEGRITY
We live up to our promises

EXPERTISE
We know what we are
talking about

GROUNDBREAKING
We are at the forefront of
development

CREATING RESULTS
We find the optimal solution

Brand guide | Danish Technological Institute



BRAND IDENTITY

Brand character

Our purpose in the world is to use applied research to produce developments and technological solutions that
work. We connect and combine research and practical solutions — technology and humanity.

We are not just a builder of bridges between other players, but have an independent value-adding role in offering
unigue practical solutions based on the latest knowledge and a multidisciplinary approach by building bridges be-
tween our various specialisms.

The bridges between our buildings in Hgje Taastrup are a symbol of this approach, which we refer to in our visual
identity by using a bridge structure.

757

7
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VISUAL SYSTEMS

Master logo

TEKNOLOGISK
INSTITUT

Secondary logos

TEKNOLOGISK
il INSTITUT

Linear logo
Only if special spatial considerations warrant it
and with the approval of Communications

TEKNOLOGISK
INSTITUT

Negative master l0g0
Only if special spatial considerations warrant it
and with the approval of Communications

TEKNOLOGISK
INSTITUT

Negative master l0g0
Only if special spatial considerations warrant it
and with the approval of Communications

Brand guide | Danish Technological Institute



One logo — one brand

A white wing on a black background was first used as the
logomark of the Danish Technological Institute in 1990. The
wing belongs to a griffin, which symbolises strength and
leadership — as it has from the outset in 1906. A red vertical
stripe embeds the national identity.

The white wing of the logo maintains course and symbolis-
es movement and development with its offset position in
relation to the logotype.

Our master logo has a high degree of recognition in the
outside world and reinforces our 'one brand' experience. The
offset logo should always be chosen first. It should be used
when sending communication materials, press releases, web,
presentations, newsletters, marketing materials, etc.

Brand guide | Danish Technological Institute

The linear logo is our secondary logo. It should only be used
if spatial considerations make it impossible to use the off-
set logo.

This must always be approved by Communications.

The negative logo is only used in exceptional circumstances.

The white/grey combination may be necessary if the back-
ground colour is black, white or red.

The negative logo must never be used for paper or digital
materials. It can be used for merchandise with a black back-
ground.

Use of the negative logo must always be approved by Com-
munications.
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VISUAL SYSTEMS

Be the brand

When people encounter us, we must tell a consistent story of our brand, and our visual language should reflect its
strengths and values. This applies regardless of time, place, form and platform — and regardless of division, centre,
section or project. We are always the Institute first — then the unit.

Just like when you travel to far-off destinations and answer "Denmark" and not "Northwest Zealand" or "Ugerlgse"
when you are asked where you come from, "the Danish Technological Institute" is the first point of reference we
give to those we meet physically and digitally.

As an employee, you must ensure that customers, course participants, partners and other stakeholders clearly un-
derstand who and what you

represent. So live, bear and be the brand.

Specifically, this means that first and foremost we are the Danish Technological Institute at all touch points:

Publications | Websites | Social media | Conferences/Trade shows | Roll-ups | Photos |
Colours | Physical settings and meetings | Fixtures | Furnishings | Decorations | Clothing | Signs

14 Brand guide | Danish Technological Institute



OVERSKRIFT

UNDEROVERSKRIFT Teeseisk

TekNOLOGISK
ook nst
omaagak

Modtager (Open Sans pk.11 semibold) onislndagk

Adresse Open Sans phu3 regularfineatstand 11 p)

postmurmmer

T kunden gk

Overskrift (Open Sans pkt.16 semibold)
Underoverskritt Open Sans pkt 11 semibold)

(Brodtekst Open Sans pi 10 Ight/ skycing 14 pkc) Borem. Nemauis volupta erorum asperfer

et ulpa sto o onse eumque il ma valor moor as et rem
nosequas velcatur am o Ferchila ssequam o quise so-

iminy endant aboremo ororpore vellam cor a6 quia s verit

At sudam uae s acam re ent cemporenis ma cus exped ent et paro miltempor s, quam am verit

dolupta Spidus coluptatem facero corum eossiat poronse imincium et
ma feate evel Int quo optam fuga. E estia eossim doloior molantir sit fat lgen
tam s min et repreptum, o offcen i od mod moluptacur audaeri alant.

Overskrift pa afsnit (Open Sans pkt.11 semibold)

csequiam

etautad

Quia cuptatatus dolupt consece pernaia.

Aima i e eatur, comsic evel it Golupta St eu SUL OCCUSIFU Ut Guas oS urObis et omnls.
c doluptiand volent

Ut as et veni consera nim quarmend ebitbus demodictur7Tore.
peru am, e ,

pername: @
G quiberorro G quo cusam, i de eost quam qus doloro. ous pre dolre magnam imus dolorror

quioffcur ate . o . corpo
ectat od ut et lab0. Ao vendic te et ad que experias dtae omimod dolore earum i culpa nim nus.
etur sequicuptague. sequatur aut aut da pro

i
VB o 311 lga. Volest €5 atunt qul conse rent, eum surmquasi nobAatgua, odtio, Tiamus.
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MAURIS FACILISIS &
VESTIBULUM VEHICULA

20. AUGUST 2018 KL. 10.00-15.30

Gregersensve, 2630 Taastrup

st it venicua

Tilmelding: teknologisk.dk/kurser/tilmelding/arrangement

o

+4500 000000 | XXKGTEKNOLOGISK DK | TEKNDLOGISK DK

Tilmeld dig

]

TEKNOLOGISK
INSTITUT

11

TEKNOLOGI
FOR EN BEDRE

FREMTID

MARIANNE SONDERGAARD
Sektionsieder
T & Kommunikation

4572203538
mrsteknologisk gk

Teknologisk Institut
2630 Taastrup
sk

TEKNOLOGI ER MIDLET
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VISUAL SYSTEMS

AQUE CUPTATE

MPORPORRO IUR
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LOg0

When the logo is used in conjunction with other logos or
in @ layout with other elements, it is important that the
logo is given some distance from other elements so that
it appears harmonious.

Positioning the Danish Technological Institute's master

logo can be challenging. It may be advantageous to cre-
ate some distance to the logo by cropping photos, back-
grounds and boxes with the characteristic 6° trim.

Brand guide | Danish Technological Institute

A new feature has also been introduced: a minus 6° trim.
This allows you to create a 'bridge' over the [0go. A bridge
that symbalises our DNA — created by the interdiscipli-
nary work and the Institute's architecture.

The bridge structure has an apex 3/4 of the distance from
the left margin.

It is recommended for front pages and in accordance with
instructions in layout templates.

—:6%

inclination — more space for logo

17
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VISUAL SYSTEMS

LOg0 In use

—

DOS

The logo should be placed in the top-left or bottom-right corner.

TEKNOLOGISK
INSTITU:

OVERSKRIFT

UNDEROVERSKRIFT

TEKNOLOGISK

TEKNOLOGISK
INSTITUT Teknologisk Institut
Gregersensue]
2630 Taastrup

i, +45 7220 2000
InfoBteknologikdk

7 (Open Sans pkt.11 semibold) wonw teknologiek dk

Adresse (Open Sans pkL regularlnjeafstand 11 pkt)

postnummer

mal@kunden.dk oot 03102018
Overskrift (Open Sans pkt.16 semibold)

Underoverskrift (Open Sans pkt.11 semibold)
(Bradekst Open Sans pk.10 light / skydning 1 pkt) Borem. Nemauis volupta erorum asperfereius
dolest, quo volluptam ratistenda dis num, sinimi, Opts raecea voloreictas net everio quos debis et

fuga. Nam earit odipid quo to enis e, ulpa stio omnihiti nonse eumaue il ma volor molor as et rem
quae qui dus et fugitisquo everro con nosequas velictatur am lito. Ferchila assequam id quisse so
lupis non restia volor altasi ncidips animiny endant aboremo loriorpore velliam cor ad quia ipis venit
fem id eostio est exceptam quos sunt, ut accus.

At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor Sit, quam am venit
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur,
quam diaspe vellaba ribeate evel int quo optam fuga. Et estia eossim dolorior mallantior sit facit ligen.
ditam is min et erepreptum, omnit officiens ni od mod moluptatur audaer aliant

Overskrift p afsnit (Open Sans pkt.11 semibold)

1 ressim sit Mo qui audam eost, odicius exces quam expelig ritillam quo del maximpor audipietur?
Aboreribus moluptat quid quatemp astisqu ostempor sum am ation re nat. Xernati usapis debita dos
volutem et a num qui cum dolor re dus denist onsedis ut il mi, quam rihillatus eosaninl int illam si
molesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo mod que nime
exeritaspis nossi ut hitia eum reic e dit, soluptae delecus eas es aut quame por si que latem quuntius
aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolentis acsequiam
faccae doloria eaqui sit venda i adit autem nectorem exeri nihil ium id magnit eariandis de et aut ad
quia cuptatatus dolupti consece pernatiat.

i i re eatur, comnisit evel nt dolupta itat eum sunt occUStrUM Ut quas mos inturObis et omnis
valut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur7Tore.
pernarm esti saperum asita is explab invero beaten erchiclipsam, eritin consers peribus expera et fugit
qui quiberorro que quo cusam, si de ast quam quis dolorio, Ibus pre dolore magnam imus dolorror
aliquidebis dolumet ommolesed ut o eius Dollest qui offctur te apid moluptatem delt dolum, corpo
rectati od ut et labo. Anto vendic tem et ad que experias ditae ommodi dolore earum st culpa nim nus
etur sequi cuptaque doluptatet qui accum quis eossequatur aut aut hicab in reresequi volo enda pro-
vitiam que earitiam fuga. Volest es ratiunt qui conse ren, eum sumquasi nobitatquarm, odito. Tiamus.

(8 pi. Ireg/ caps. og)
Side1 | Footer > e eter

The mnemonic rule is that the logo should always be aligned with the
reading direction. The logo can also be placed in the actual image if the
background is plain and does not interfere with the logo's readability.

MARIANNE SONDERGAARD
Setionsleger
& Kommunikation

45722035 38
mrspteknologisk ik

Teknologisk nstiut
Gregersensve - 263
vieknologisk.dk

Tilmeld dig

TEKNOLOGISK
INSTITUT
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New technology

Logo disappears — the background of
the photo where the logo should be is
too noisy.

Brand guide | Danish Technological Institute

DONT'S

e

30 Concrete Printing - from material des

o extruskon

Layout works poorly with logo.

Quality Charafteristics of Biofuel Pellets

Logo completely missing.
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VISUAL SYSTEMS

Colours

Colours help to signal who we are. We call them our iden-
tity colours. Qur identity is largely rooted in the Danish
Technological Institute's laboratories. Here, red and blue
play a crucial role. Among other things, on lids, cables and
helmets.

We work with people's needs — symbaolised by the colour
red. In addition, we create solutions with technological
knowledge — symbolised by the colour blue. The new blue
colour is therefore also one of the corporate colours. The
Danish Technological Institute creates a bridge between

‘ N z’"\ _fi

knowledge and people — hence the black colour.

In order to strengthen the Danish Technological Insti-
tute's brand and create greater recognisability, the recom-
mended secondary colours have been reduced in number,
so there are now four; mint green, dark blue, yellow and
green. Mint green, dark blue and yellow are familiar from
the 2013 design document. The green colour is new and
has been made to look darker and more professional. All
colours may be used in fade-outs.

Brand guide | Danish Technological Institute



PRIMARY COLOURS

Institute
BLACK Grey
RGB: 0,0,0 RGB: 0,0,0
CMYK: 0,0,0,100 CMYK: 0,0,0,100
HEX: # 000000 HEX: # 000000

50% BLACK - GREY

The grey colour is a fade-out of 100% black.
The grey is created by putting 'the shade' of black to e.g. 50%
—not by making the black semi-transparent.

Brand guide | Danish Technological Institute

People Knowledge Innovation

RED (org.) BLUE Mint green
RGB: 237,26,59 RGB: 0,80,200 RGB: 109200187
CMYK: 0,100,80,0 CMYK: 91,68,0,0 CMYK: 55,0,32,0
HEX: # edla3b HEX: # 2855a2 HEX: # 6dc8bb

] ]
Hands on
The new blue colour comes from the gloves used in the laboratories.

It refers to the fact 'that we create and are close to knowledge' every day.
The blue colour signifies trust and development.

SECONDARY COLOURS

History

Dark blue

RGB: 29,41,58
CMYK: 80,65,40,65
HEX: # 1d293a

RGB: 255242.3
CMYK: 0,0,95,0

Groundbreaking Attentiveness

Green

RGB: 0,94,74
CMYK: 90,36,72,33
HEX: # 005e4a



VISUAL SYSTEMS

Typography

The Danish Technological Institute's visual identity in- typeface with open forms and a neutral, friendly look.
corporates two typefaces: a design font and a system The typeface has been optimised for print, web and mo-
font. The primary typeface is the design font Klint Pro. bile platforms and is easy to read. It is used in situations
It is a slightly condensed sans serif with a modern look. where it is inappropriate to use a design font, including
Klint Pro is used for all materials where possible when we on the web, in Word and in PowerPoint. Open Sans has a
want a graphic design look. fall-back font of Arial, which can be used in mail clients
The secondary typeface is Open Sans. This is @ modern and programs that do not support Open Sans.

KLINT PRO OPEN SANS

ABCDEFGHIJKLMNOP ABCDEFGHIJKLMNOP
QRSTUVXYZADA QRSTUVXYZADA
123456789 ?'% & 123456789 ?1% &
abcdefghijklmnop abcdefghijkimnop

qrstuvxyzeegd qrstuvxyzeeda
123456789”'% & 123456789?1% &

Identity font - analogue and digital Web - Word - PPT

22 Brand guide | Danish Technological Institute



Klint: Black + Regular

Example of combinations

Klint: Light + Medium

DANISH TECH-
NOLOGICAL

INSTITUTE

Klint: Medium + Medium

DANISH TECH-
NOLOGICAL
INSTITUTE

ABCDEFGHUJKLMNOP
QRSTUVXYZAOQA
123456789 ?'% &
abcdefghijklmnop
grstuvxyzaega
123456789 ?'% &

Brand guide | Danish Technological Institute

ABCDEFGHIJKLMNQOP
QORSTUVXYZAPA 123456789
1% &

abcdefghijkimnop
grstuvxyzaega

123456789 ?'% &

ABCDEFGHIJKLMNOP
QRSTUVXYZZABA
123456789 ?'% &
abcdefghijkimnop
qrstuvxyzaega
123456789 ?'% &
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VISUAL SYSTEMS

lcons

cons are a third language in addition to text and photos, and can thus contribute to a dynamic visual expression

in digital and print publications.

We have developed our own icon universe. In order to support a consistent iconic expression, we bought a package
of 10,000 Streamline icons that all employees can access. The package is available from he Brandguide folder.

O @)
Customer engagement
and experience

\I/

Digital
customer journey

A

Employeesin a
data-driven culture

&

Digital
laboratory

Optimal
work processes

Linked
products

New digital
products

000=

il

Digital knowledge de-
velopment

Brand guide | Danish Technological Institute



Photos are an important part of our
communications and brand because
they express the value we contrib-

ute to businesses, society and peo-
ple, and the values that drive us.

Our photo style is welcoming, trust-
worthy and professional. We need to
show examples of our innovative and
groundbreaking DNA, and how our
services create value.

The framework

The guidelines apply irrespective of
whether a photo is to be used in
print or digital publications, in news-
letters, in presentations, or physical-
ly in the form of roll-ups, exhibition
walls, etc.

The photo style should also always
be sought out if third-party photos
from external photo databases are
used. Here too, the photo guality
must be high and the visual expres-
sion consistent with the guidelines.

Brand guide | Danish Technological Institute

VISUAL SYSTEMS

Photo Style

Guidelines
Follow these guidelines when choos-
ing photos:

Welcoming: We operate in the field
between human needs and techno-
logical solutions, so we want to give
a feel that is both human and high-
tech. Combine photos of equipment
and people and keep the impression
light and airy. Be sure to combine
detailed photos with full photos.

Trustworthy: Photos must be both
authentic and realistic. Do not use
dimming, filters or staged setups
that give an unnatural appearance.
Photos should only be edited to
create more contrast, sharpness or
tone.

Professional: We show our profes-
sional work and employees from

the best possible perspective. We
achieve this by using professional

photographs and consistent photos
of the same tone and impression.

Innovative: Our services and solu-
tions are innovative and ground-
breaking. They engage with and
create value for our customers.

Photographers

We regularly have photos taken by
photographers for use in publica-
tions, brochures, advertisements,

on websites, social media, etc. The
photos can be found in our Skyfish
database.

We choose and enter into arrange-
ments with photographers who fol-
low our photo brief. Communications
should be involved in the preparation
of new photo series from divisions,
centres, etc.

25
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VISUAL SYSTEMS

Digital visual identity - in preparation

The Danish Technological Institute's websites should
Nave a uniform expression consistent with the brand's
visual expression at other touchpoints.

The brand guide describes the main principles for our
digital design, but design concepts need to be prepared
for the specific digital solutions.

Third-party solutions
Design principles also apply to the design of digital
newsletters, social media and other digital systems and

apps.

In areas not covered by the guide, the spirit of the
guide should be followed. As @ minimum, the logo and
colours should be used and, if possible, the style.

Campaign sites and co-branding

A supplement to the digital design guide should be
prepared, describing design guidelines for mini-sites,
campaign sites and co-branding.

Brand guide | Danish Technological Institute



VISUAL SYSTEMS

Social media

On social media, we follow the spirit of the brand guide. Here, as on all other platforms, we want a professional
presence and a strong visual expression but this should be adjusted to the behaviour and premises of the respec-
tive channels.

In order to strengthen our purpose and passion for improvement through technology on social media, we have de-
veloped three concepts for content under the headings:

TECH WHY - The power of: TECH WHO - Join us: TECH WHAT - Quiz:

Stories about our value to society Stories about the Institute's profes- Photos and videos of materials that
over 112 years embodied in iconic sional results told through portraits we have developed or helped to
products that we have helped to of employees and their passion to develop. Photos must be close up
develop. make a difference for the benefit of and aesthetic. In order to increase
The solution must not only have re- society. Links, for example, to job engagement, in the post we ask
sulted in financial gain, but have had ads or to the jobs and careers page. users what the material is made of
a Major impact on society in terms or what the product can be used for.
of jobs, greater prosperity, rescued Depending on the channel, we can
lives, saved energy —i.e. it must give hints about what it might be.

Nave resulted in improvements.

Brand guide | Danish Technological Institute
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GRAPHIC PRODUCTS

Format template

A number of format templates have been developed for the Danish Technological Insti-
tute. These can be downloaded from the Intranet.

> TEKNOLOGISK
INSTITUT

Teknologisk st €
Gregersenve 1

263 Tass

T8, +457220 2000
infoteknologs.
b v

Modtager (Open Sans pkt.11 semibold)
Adresse (Open Sans pie.9 regular/injeafstand 11 pkc)
postnummer

mail@kundien dk

!
KnoLocisK. . YWlndsnhllui! - -.: " . ;

Overskrift (Open Sans pkt.16 semibold)
Underoverskrift (Open Sans pkt.11 semibold)

dolest, fum, sinimi, optis
Juga Nam e oo Quo o nis e, a 0 oMK nors euriue 3 volr moor s et e
e qui dus et fugtisquo everro con am o, Ferchil
non restia volor alasi ncic P cora

xTitel i op til 2 linjers laengde
P KL 4ABXXXXXXXXXXXXXXXXXXX

PPT Underoverskrift/
manchet i max 2 linjer pkt.25

ept
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TEKNOLOGI
FOR EN BEDRE

FREMTID

TEKNOLOGISK
INSTITUT

MARIANNE S@NDERGAARD
Sektionsleder
IT & Kommunikation

+4572 20 35 38
mrs@teknologisk.dk

Teknologisk Institut
Gregersensvej - 2630 Taastrup
www.teknologisk.dk
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Business card

1

TECHNOLOGY
FOR A BETTER

FUTURE

B

DANISH
TECHNOLOGICAL
INSTITUTE

MARIANNE SBNDERGAARD
Team Manager
IT & Communications

+4572 20 35 38
mrs@teknologisk.dk

Danish Technological Institute
Gregersensvej — DK - 2630 Taastrup
www.dti.di

Business card with quote on reverse - UK

TEKNOLOGISK
INSTITUT

MARIANNE S@NDERGAARD
Sektionsleder
IT & Kommunikation

+4572 2035 38
mrs@teknologisk.dk

Teknologisk Institut
Gregersensvej - 2630 Taastrup
www.teknologisk.dk

]

DANISH
TECHNOLOGICAL
INSTITUTE

MARIANNE SBNDERGAARD
Team Manager
IT & Communications

+4572 203538
mrs@teknologisk.dk

Danish Technological Institute
Gregersensvej — DK - 2630 Taastrup
www.dti.dk

Business card with Danish and English
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Paper line

TEKNOLOGISK

INsTITUT Ttrogs st
Gregersensu
S
T a5 7220 2000
fogrdossin
Modtager (Open Sans pkt.11 semibold) nologis ok
Adresse (Open Sans pke regularfinjeaistand 11 pkt)
mail@kunden.ok Dxer03.10 2018

Overskrift (Open Sans pkt.16 semibold)
Underoverskrift (Open Sans pkt.11 semibold)

(st OpenSans A 10 ghe sy 14 k) Boren, e okt cronun sperfreis

sinimi,optis 0 quos debis et
uga o et o e 10 e o pa st omal tnonse curaueima mr molor as et rem
m i, Ferchill id quisse so-

rem d eostio est exceptam quos sunt,
At audam quae s acam re ent cemporens ma cus exped ent et pero milkempor sk, quam am venic
ot et 1S e 556, Dent 3 QAT T GUAUCIToYOBKS olores emolo

nse nimincium etur,
quam diaspe vellaba ribeate evel nt quo optam fuga. Et esta eossim dolorior mallantior sitfact ligen-
ditam is min et erepreptum, omni offcients ni 0d mod moluptatur audaerl alan.
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1 ressim sit mo qui audam eost, odicius exces quam expelg nihilam quo del maximpor audipietur?
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volutem et a num qui cum dolor e dus denisti onsedis ut il mi, quam ninilatus eosanihil it ilam si-
molesedi opti nus est, sis sinctium quibusamus eostis sequo volorpo rporem quo mod que nime
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aut voloru qui derum siasias ullentiorem ibuscl endunt autemporem am, et a dolentis acsequiam
faccae doloria eaqui sit venda i acit auterm nectorem exeri rihi ium id magit eariandis de ex aut ad
quia cuptatatus dolupi consece pernatia

Axima s e eatur, comnisit evel it dolupta Stat eum SUTt GCCUStTum Ut quas Mos nturObis et s
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vitiam que eariam fuga. Volest s ratiunt qui conse ren, eum sumquasi nobitatquam, odito. Tiamus.

@ . e caps. log)
Side 1 | Footer > mughed for el er-vensirestle efer sideta (8 k. reg) e oG R

TEKNOLOGISK
INSTITUT

Borem. Nemauis volupta erorum asperfereius dolest, quo volluptam ratistenda dis num, sinimi, optis
racea voloreictas net everio quos debis et fuga, Nam earit odipid quo (o enis el ulpa stio omninit
nonse eumaue il ma volor molor as et rem quae qui dus et Ugiisquo everro,
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Am sus, omnit volum quatini hitatur emauias nest, saerem il must ut volorpore el incti dem ts acse-

ulam fcca ol 54 e e necreexr i i g e e
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uem diaspe velabo ibete evel it quo optar fuga. E et osim clrir olantr it acc \w
ditam is min et erepreptum, omniti offcienis i od mod moluptatur audaer aliant
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molesedi opti nus est, sis sinctium quibusamus eostis sequo volorpo rporem quo mod que nime
exeritaspis nossi Ut it eum reic te i, soluptae delecus eos es aut quarme por si que later quuntivs
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Borem. Nemauis volupta erorum asperfereius dolest, quo volluptam ratistenda dis num, sinimi, optis
raecea voloreictias net everio quos debis et fuga. Nam eariL odipid quo to enis et, lpa istio omninit
nonse eumque il ma volor molor as et rem quae qui dus et fugitisquo everro.
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Certificate

Dato:

Deltager:

Underviser:

Censor:

®

WWW.TEKNOLOGISK.DK

TEKNOLOGISK

Navn Efternavn
UDDANNELSENS NAVN

Dato: XX.XX.XXXX

®

WWW.TEKNOLOGISK.DK

>}

TEKNOLOGISK
INsTITUT

Navn Efternavn

UDDANNELSENS NAVN

WWW.TEKNOLOGISK.DK

Brand guide | Danish Technological Institute




GRAPHIC PRODUCTS

Brochure — A5

Aximagnis elenitis conet

eatius nihil

porrum ipit
e
TEKNOLOGISK TEKNOLOGISK
INSTITUT INSTITUT

TITEL PA AFSNIT

Our promise to clients
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Report — Word

OVERSKRIFT LOREM IPSUM
Underoverskrif lorem ipsum

OVERSKRIFT LOREM IPSUM
Underoversicift lorem ipsum

OVERSKRIFT I 2.LINJERXXXXXXXX
OVERSKRIFT

Underoverskrift

TEKNOLOGISK
INSTITUT
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NYUDNAVNT LEDER

12 DAGES UDDANNELSE

Tilmeld dig

Tilmeld dig

TEKNOLOGISK
INSTITUT
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Advertisements — digital

NULLAM
HENDRERIT

ULLAM HENDPUS

Tilmeld dig

OREEFORTOR

QUEVEL MAURIS
i

NYUDNAVNT LEDER

12 DAGES UDDANNELSE

Tilmeld dig

VNTLEDER

SIUBDANNEL SE

QUISQUE ORCI TORTOR

PELLENTESQUE VEL MAURIS

Tilmeld dig
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Advertisements — print

TEKNOLOGISK

Praesent purus iaculis enim
ehicula mattis at dolor

at lorem. Nunc vehicula
id. Fusce turpis elit,
porttitor, cursus sed lacus. Pellentesque non mallis
dolor. Pellentesa
Netus et malesuada fames ac nt morbi tristiq c

TS et netus et malesuada fames ac turpis egestas. Pel-

iabitant morbi tristique senectus et

lentesque habitant morbi tr

senectus et netus

Kontakt
Konsulent Lars Vincents Jargensen
7220 16 38 | j@teknologisk.dk

v teknologisk dk

Praesent purus iaculis enim
ehicula mattis at dolor

e teknalogisk ok

B

MATTIS AT DOLOR

HABITANT MORBI

Netus et malesuada fames ac turpis Pellentesque
habitant morb tristique sene t malesuada

Kontakt
Konsulent Lars Vincents Jorgensen
72 2016 38 | hj@teknologisk.dk

—

\ 3

g~

e Ns

MATTIS AT DOLOR
HABITANT MORBI

www.teknologisk.dk

TEKNOLOGISK
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Quisque orci tor

turpis dictum

- Nec pharetra erat
Nec pharetra erat. Praesent id leg
at turpis dictum euismod.

- Nec pharetra erat
Nec pharetra erat. Praesent id leg
at turpls dictum euismod.

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod.

by b
— -+
—

Y

Quisque orci tor

— Pellentesque vel mauris

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod.

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod

Nec pharetra erat
Nec pharetra erat. Praesent id lea
at turpis dictum euismod

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod.
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Quisque orci tor

- Pellentesque vel mauris

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod.

Nec pharetra erat
Nec pharetra erat. Pr:
at turpis dictum et

Nec pharetra erat
Nec pharetr: aesent id leo
at turpis dictum euismod.

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod.

Quisque orci tor

- Pellentesque vel mauris

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod.

Nec pharetra erat
Nec pharetra erat. Pra
at turpis dictum eui

Nec pharetra erat
Nec pharetra erat. Praes;
at turpis dictum

Nec pharetra erat
Nec pharetra erat. Praesent id leo
at turpis dictum euismod.

Roll-up template 85 cm x 220 cm — of which 20 cm are in a bottom box.

The logo should always be placed 30 cm above the bottom.
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Product card
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Mail signature

Med venlig hilsen <«——— Brgdtekst i mail:

Open Sans Regular 9/11
Marianne Sendergaard Farve: Sort 100%
Sektionsleder

ITogK ikati
og Kommunikation Navn:

Open Sans Semi Bold 8/11

Mobil +45 72 20 35 38 Farve: Sort 100%

mrs@teknologisk.dk

Teknologisk Institut -
Gregersensvej, 2630 Taastrup
Telefon +45 72 20 20 00
www.teknologisk.dk

Titel mm.:
Open Sans Regular 8/11
Farve: Sort 70%

Denne saetning kan fjer-
nes, nar det ikke lengere

TEKNOLOGISK er aktuelt.
INSTITUT ¥

Laes om behandling af persondata og dine rettigheder her
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