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New technologies – new visual identity

The need for technological solutions in society is ever-changing. Technolo-
gies are moving closer to people's working and everyday lives. 

We are keen to address society's challenges with technological solutions 
that are perceived by users to be valuable.  
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Our customers’ first impression of us is characterised by 
what we create, say and how we present ourselves. Our 
brand is a combination of our results, communications 
and visual expression. 

We have developed a new visual identity that reflects our 
vision of creating improvements for businesses, socie-
ty and individuals with new technology. The identity is 
inspired by our history, our role and our daily work of 
coming up with new solutions. The design is welcoming, 
professional and trustworthy, so our products and servic-
es are perceived as value-adding and relevant. 
This brand guide makes it easy to communicate who we 

are and what we stand for. It is intended as a tool that 
can inspire and guide brand ambassadors in their work. 
But it is also intended to set and maintain a direction, 
ensuring that we present ourselves as a single brand 
across the breadth of our work and throughout our large 
organisation. 

The Communications department is responsible for guid-
ing and overseeing the branding work. If you have any 
questions about templates, interpretations, voice, tone 
and style, etc., you are more than welcome to ask Com-
munications at any time. All new design productions must 
be approved by Communications. 

Introduction

BRAND IDENTITY
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'THE BRIDGE' as a symbol of the Institute’s in-
terdisciplinary approach. 

The bridge structure has an apex 3/4 of the dis-
tance from the left margin. It is recommended 
for front pages and in accordance with instruc-
tions in layout templates.

6% 
inclination – more space for the 

logo
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Brand purpose

Since its founding in 1906, the Danish Technological Institute has worked innovatively to improve business 
competitiveness, social prosperity and individuals’ general well-being. 

TECHNOLOGY IS THE MEANS, DEVELOPMENT THE GOAL 

We believe that technology can improve businesses, society at large and the lives of individuals. 

We are building a bridge between research and companies, between technology and people. Our specialists use the 
latest knowledge and state-of-the-art facilities.

We create usable solutions within our business areas: Agro Technology, Building & Construction, Energy & Climate, Food, 
Innovation & Talent, Life Science, Materials and Production. And we promote innovative skills in companies, 
organisations and individuals.

Purpose unites
Our brand purpose encapsulates the value that we give to customers and society. It unites us in a common cause, and it 
creates meaning for each employee. 

When it is clear to everyone that their efforts contribute to our purpose, it generates energy and motivation. This is 
how we create the best platform for cooperation, innovation and performance, which benefits businesses, society and 
individuals.   

BRAND IDENTITY
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Brand story 

Technology or humanity. Technology is often described 
as contrasting with humanity. But technology begins 
with human needs and people who develop solutions 
that make life easier for you and me.

On a day-to-day basis, few of us stop to think that 
most of what surrounds us – from cradle to grave – has 
been developed with the aid of technology. From the 
CTG that monitors a baby's heart rate during childbirth 
in hospitals, through the machines, vehicles and com-
puters that make working life easier, to the medicine 
that eases pain.

In the last century, technology has evolved faster than 
in any other century. We began the 20th century mar-
velling at the invention of aeroplanes, cars and radio, 
and ended it by taking spacecraft, computers, wireless 
internet and all sorts of other technologies for grant-
ed. 

The Danish Technological Institute has been involved 
in technological evolution since 1906, making it one 
of the oldest of its kind in the world. We work for the 
global company and the small entrepreneur. For the 
patient in the hospital and the child in the playground. 
For the motorist on the roads and the employee in the 
factory.

We have had a hand in developing many of the tech-
nology-based products or processes used by ordinary 
Danes – both large and small. We helped Lego to devel-
op the world's first plastic toy building brick, Colorplast 
to develop the stoma pouch and Novo to invent the 
enzymes that help to wash our clothes. And we have 
ensured that homes are built from materials that do 
not contain harmful substances.

During World War II, we made sure that the Danes had 
as much energy and heat as before the war – despite a 

BRAND IDENTITY
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shortage of petrol and fuel. After the energy crisis of 
the 1970s, we contributed to the introduction of re-
newable energy sources, and in the 1980s to the intro-
duction of more environmentally friendly materials in 
industry. 

Today, we are helping prevent companies going into the 
red or employees becoming burnt out by developing 
robots for industry. We are coming up with new meth-
ods that prolong and save lives. And we are working to 
make natural resources recyclable. 

We are helping the agricultural and food industries to 
produce safe and healthy food. And we are helping to 
find solutions to how we can provide enough food for a 
growing world population in the future.

Also in the future, Danes will be able to travel on roads 
and bridges between regions and below ground – in 

the metro – thanks to our development of long-lasting 
concrete. 

Our company was established as a vocational school 
for trade and industry in 1906. To this day, we are still 
improving the skills and innovative thinking of employ-
ees and managers at our training centre, which is one 
of the country's largest. 

We are an independent, non-profit institution. This 
means that our profits are invested in new equipment 
and knowledge so that we can be prepared to address 
more of the challenges of the future. 

We say that technology is our means, progress our 
goal.
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Brand promise

BRAND IDENTITY

Our brand is a common concern. In words and through actions, we all create the brand every day, which means each 
employee has the responsibility and the opportunity to influence the outside world's perception of us. 

Together with our visual identity, our brand promise comprises the guidelines that help us to take care of 
our brand. 

It commits us to living up to the following values ​​and strengths in the contract with our customers.

EXPERTISE
We know what we are 
talking about

INTEGRITY
We live up to our promises

CREATING RESULTS
We find the optimal solution

GROUNDBREAKING 
We are at the forefront of 
development

DANISH TECHNOLIGICAL INSTITUTE’S BRAND PROMISE
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Brand character

BRAND IDENTITY

Our purpose in the world is to use applied research to produce developments and technological solutions that 
work. We connect and combine research and practical solutions – technology and humanity. 

We are not just a builder of bridges between other players, but have an independent value-adding role in offering 
unique practical solutions based on the latest knowledge and a multidisciplinary approach by building bridges be-
tween our various specialisms. 

The bridges between our buildings in Høje Taastrup are a symbol of this approach, which we refer to in our visual 
identity by using a bridge structure. 

BRIDGES BETWEEN SPECIALISMS
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Master logo

Linear logo
Only if special spatial considerations warrant it 

and with the approval of Communications

Secondary logos

Negative master logo 
Only if special spatial considerations warrant it 

and with the approval of Communications

Negative master logo 
Only if special spatial considerations warrant it 

and with the approval of Communications

VISUAL SYSTEMS
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A white wing on a black background was first used as the 
logomark of the Danish Technological Institute in 1990. The 
wing belongs to a griffin, which symbolises strength and 
leadership – as it has from the outset in 1906. A red vertical 
stripe embeds the national identity.

The white wing of the logo maintains course and symbolis-
es movement and development with its offset position in 
relation to the logotype.

Our master logo has a high degree of recognition in the 
outside world and reinforces our 'one brand' experience. The 
offset logo should always be chosen first. It should be used 
when sending communication materials, press releases, web, 
presentations, newsletters, marketing materials, etc. 

The linear logo is our secondary logo. It should only be used 
if spatial considerations make it impossible to use the off-
set logo. 

This must always be approved by Communications.

The negative logo  is only used in exceptional circumstances. 
The white/grey combination may be necessary if the back-
ground colour is black, white or red. 
The negative logo must never be used for paper or digital 
materials. It can be used for merchandise with a black back-
ground. 

Use of the negative logo must always be approved by Com-
munications.

One logo – one brand
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VISUAL SYSTEMS

Be the brand

When people encounter us, we must tell a consistent story of our brand, and our visual language should reflect its 
strengths and values. This applies regardless of time, place, form and platform – and regardless of division, centre, 
section or project. We are always the Institute first – then the unit.

Just like when you travel to far-off destinations and answer "Denmark" and not "Northwest Zealand" or "Ugerløse" 
when you are asked where you come from, "the Danish Technological Institute" is the first point of reference we 
give to those we meet physically and digitally. 

As an employee, you must ensure that customers, course participants, partners and other stakeholders clearly un-
derstand who and what you 
represent. So live, bear and be the brand.  

Specifically, this means that first and foremost we are the Danish Technological Institute at all touch points:

 Publications | Websites | Social media | Conferences/Trade shows | Roll-ups | Photos |  
Colours | Physical settings and meetings | Fixtures | Furnishings | Decorations | Clothing | Signs
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Teknologisk Institut
Gregersensvej 1
2630 Taastrup

Tlf. +45 7220 2000
info@teknologisk.dk
www.teknologisk.dkModtager (Open Sans pkt.11 semibold)

Adresse (Open Sans pkt.9 regular/linjeafstand 11 pkt.)
postnummer
mail@kunden.dk

Overskrift (Open Sans pkt.16 semibold)
Underoverskrift (Open Sans pkt.11 semibold)

(Brødtekst Open Sans pkt.10 light / skydning 14 pkt.) Borem. Nemquis volupta erorum asperfereius 
dolest, quo volluptam ratistenda dis num, sinimi, optis raecea voloreictias net everio quos debis et 
fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti nonse eumque il ma volor molor as et rem 
quae qui dus et fugitisquo everro con nosequas velictatur am litio. Ferchilla assequam id quisse so-
lupis non restia volor alitasi ncidips animinv endant aboremo loriorpore velliam cor ad quia ipis venit 
rem id eostio est exceptam quos sunt, ut accus.
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo 
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur, 
quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit ligen-
ditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.

Overskrift på afsnit (Open Sans pkt.11 semibold) 
n ressim sit mo qui audam eost, odicius exces quam expelig nihillam quo del maximpor audipietur? 
Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat. Xernati usapis debita dos 
volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam nihillatus eosanihil int illam si-
molesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo mod que nime 
exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut quame por si que latem quuntius 
aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolentis acsequiam 
faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis de et aut ad 
quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?Tore-
pernam esti saperum asita is explab invero beatem erchicil ipsam, eritin consers peribus expera et fugit 
qui quiberorro que quo cusam, si de eost quam quis dolorio. Ibus pre dolore magnam imus dolorror 
aliquidebis dolumet ommolesed ut pro eius.Dollest qui offictur ate apid moluptatem delit dolum, corpo-
rectati od ut et labo. Anto vendic tem et ad que experias ditae ommodi dolore earum sit, culpa nim nus 
etur sequi cuptaque doluptatet qui accum quis eossequatur aut aut hicab in reresequi volo enda pro-
vitiam que earitiam fuga. Volest es ratiunt qui conse rent, eum sumquasi nobitatquam, oditio. Tiamus.

Dato: 03.10 2018

Side 1  |  Footer -> mulighed for titel her - venstrestillet efter sidetal (8 pkt. /reg.)
 (8 pkt. /reg/ caps. log.) 

TEKNOLOGISK INSTITUT

OVERSKRIFT
UNDEROVERSKRIFT

TEKNOLOGI ER MIDLET 
– fremskridt målet

Batteri – test og rådgivning
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Nullam hendrerit tempus erat, in porttitor urna pretium 

quis. Aliquam erat volutpat. Nullam hendrerit tempus erat, 

in porttitor urna pretium quis.
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MAURIS FACILISIS & 
VESTIBULUM VEHICULA

20. AUGUST 2018 KL. 10.00-15.30
Gregersensvej, 2630 Taastrup

Nulla at sem ut sapien volutpat aliquam. Mauris facilisis nisl metus, quis vestibulum elit vehicula 

vel. Vestibulum id eros quis nisi elementum venenatis non purus. Sed Praesent purus enim, dig-

nissim at vehicula iaculis, venenatis at lorem. Nunc vehicula lorem dolor, a vehicula mauris luctus 

id. Fusce turpis elit, eleifend et mattis porttitor, cursus sed lacus. Pellentesque non mollis dolor. 

Pellentesque habitant morbi tristique senectus et netus et senectus et netus et malesuada 

fames ac turpis egestas..

TEMA
DAG

Tilmelding: teknologisk.dk/kurser/tilmelding/arrangement

+45 00 00 00 00   |   XXX@TEKNOLOGISK.DK   |   WWW.TEKNOLOGISK.DK

TEKNOLOGI 
FOR EN BEDRE 
FREMTID
”

MARIANNE SØNDERGAARD
Sektionsleder
IT & Kommunikation

+45 72 20 35 38
mrs@teknologisk.dk

Teknologisk Institut
Gregersensvej - 2630 Taastrup
www.teknologisk.dk

Tilmeld dig 

NYUDNÆVNT LEDER
12 DAGES UDDANNELSE
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OVERSKRIFT
UNDEROVERSKRIFT

AQUE CUPTATE 
MPORPORRO IUR 

VISUAL SYSTEMS
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When the logo is used in conjunction with other logos or 
in a layout with other elements, it is important that the 
logo is given some distance from other elements so that 
it appears harmonious. 

Positioning the Danish Technological Institute’s master 
logo can be challenging. It may be advantageous to cre-
ate some distance to the logo by cropping photos, back-
grounds and boxes with the characteristic 6° trim. 

A new feature has also been introduced: a minus 6° trim. 
This allows you to create a 'bridge' over the logo. A bridge 
that symbolises our DNA – created by the interdiscipli-
nary work and the Institute's architecture.
The bridge structure has an apex 3/4 of the distance from 
the left margin.

It is recommended for front pages and in accordance with 
instructions in layout templates.

Logo

                         6% 
inclination – more space for logo
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DOS

The logo should be placed in the top-left or bottom-right corner. 
The mnemonic rule is that the logo should always be aligned with the 
reading direction. The logo can also be placed in the actual image if the 
background is plain and does not interfere with the logo’s readability.

OVERSKRIFT
UNDEROVERSKRIFT

Logo in use

VISUAL SYSTEMS

Teknologisk Institut
Gregersensvej 1
2630 Taastrup

Tlf. +45 7220 2000
info@teknologisk.dk
www.teknologisk.dkModtager (Open Sans pkt.11 semibold)

Adresse (Open Sans pkt.9 regular/linjeafstand 11 pkt.)
postnummer
mail@kunden.dk

Overskrift (Open Sans pkt.16 semibold)
Underoverskrift (Open Sans pkt.11 semibold)

(Brødtekst Open Sans pkt.10 light / skydning 14 pkt.) Borem. Nemquis volupta erorum asperfereius 
dolest, quo volluptam ratistenda dis num, sinimi, optis raecea voloreictias net everio quos debis et 
fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti nonse eumque il ma volor molor as et rem 
quae qui dus et fugitisquo everro con nosequas velictatur am litio. Ferchilla assequam id quisse so-
lupis non restia volor alitasi ncidips animinv endant aboremo loriorpore velliam cor ad quia ipis venit 
rem id eostio est exceptam quos sunt, ut accus.
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo 
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur, 
quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit ligen-
ditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.

Overskrift på afsnit (Open Sans pkt.11 semibold) 
n ressim sit mo qui audam eost, odicius exces quam expelig nihillam quo del maximpor audipietur? 
Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat. Xernati usapis debita dos 
volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam nihillatus eosanihil int illam si-
molesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo mod que nime 
exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut quame por si que latem quuntius 
aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolentis acsequiam 
faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis de et aut ad 
quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?Tore-
pernam esti saperum asita is explab invero beatem erchicil ipsam, eritin consers peribus expera et fugit 
qui quiberorro que quo cusam, si de eost quam quis dolorio. Ibus pre dolore magnam imus dolorror 
aliquidebis dolumet ommolesed ut pro eius.Dollest qui offictur ate apid moluptatem delit dolum, corpo-
rectati od ut et labo. Anto vendic tem et ad que experias ditae ommodi dolore earum sit, culpa nim nus 
etur sequi cuptaque doluptatet qui accum quis eossequatur aut aut hicab in reresequi volo enda pro-
vitiam que earitiam fuga. Volest es ratiunt qui conse rent, eum sumquasi nobitatquam, oditio. Tiamus.

Dato: 03.10 2018

Side 1  |  Footer -> mulighed for titel her - venstrestillet efter sidetal (8 pkt. /reg.)
 (8 pkt. /reg/ caps. log.) 

TEKNOLOGISK INSTITUT

MARIANNE SØNDERGAARD
Sektionsleder
IT & Kommunikation

+45 72 20 35 38
mrs@teknologisk.dk

Teknologisk Institut
Gregersensvej - 2630 Taastrup
www.teknologisk.dk

Tilmeld dig 

NYUDNÆVNT LEDER
12 DAGES UDDANNELSE
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DONT’S

Logo disappears – the background of 
the photo where the logo should be is 

too noisy.

New technology

Layout works poorly with logo. Logo completely missing.
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VISUAL SYSTEMS

Colours help to signal who we are. We call them our iden-
tity colours. Our identity is largely rooted in the Danish 
Technological Institute’s laboratories. Here, red and blue 
play a crucial role. Among other things, on lids, cables and 
helmets. 

We work with people's needs – symbolised by the colour 
red. In addition, we create solutions with technological 
knowledge – symbolised by the colour blue. The new blue 
colour is therefore also one of the corporate colours. The 
Danish Technological Institute creates a bridge between 

knowledge and people – hence the black colour. 

In order to strengthen the Danish Technological Insti-
tute’s brand and create greater recognisability, the recom-
mended secondary colours have been reduced in number, 
so there are now four; mint green, dark blue, yellow and 
green. Mint green, dark blue and yellow are familiar from 
the 2013 design document. The green colour is new and 
has been made to look darker and more professional. All 
colours may be used in fade-outs.

Colours
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'Hands on'
The new blue colour comes from the gloves used in the laboratories. 

It refers to the fact 'that we create and are close to knowledge' every day.
The blue colour signifies trust and development.

 50% BLACK = GREY
The grey colour is a fade-out of 100% black.

The grey is created by putting 'the shade' of black to e.g. 50% 
– not by making the black semi-transparent.

RED (org.)

RGB: 237,26,59

CMYK: 0,100,80,0

HEX: # ed1a3b

BLACK

RGB: 0,0,0

CMYK: 0,0,0,100

BLACK

RGB: 0,0,0

CMYK: 0,0,0,100

HEX: # 000000

Grey

RGB: 0,0,0

CMYK: 0,0,0,100

HEX: # 000000

Mint green

RGB: 109200187

CMYK:  55,0,32,0

HEX: # 6dc8bb

Dark blue

RGB: 29,41,58

CMYK: 80,65,40,65

HEX: # 1d293a

Yellow

RGB: 255242.3

CMYK: 0,0,95,0

HEX: # fff203

Green

RGB: 0,94,74

CMYK: 90,36,72,33

HEX: # 005e4a

BLUE

RGB: 0,80,200

CMYK: 91,68,0,0

HEX: # 2855a2

PeopleInstitute Knowledge Innovation History Groundbreaking Attentiveness

SECONDARY COLOURSPRIMARY COLOURS
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KLINT PRO

ABCDEFGHIJKLMNOP
QRSTUVXYZÆØÅ 
123456789 ?!% &
abcdefghijklmnop

qrstuvxyzæøå  
123456789?!% &

OPEN SANS

ABCDEFGHIJKLMNOP
QRSTUVXYZÆØÅ 
123456789 ?!% &
abcdefghijklmnop

qrstuvxyzæøå  
123456789?!% &

Identity font - analogue and digital Web - Word - PPT

VISUAL SYSTEMS

Typography

The Danish Technological Institute's visual identity in-
corporates two typefaces: a design font and a system 
font. The primary typeface is the design font Klint Pro. 
It is a slightly condensed sans serif with a modern look. 
Klint Pro is used for all materials where possible when we 
want a graphic design look. 
The secondary typeface is Open Sans. This is a modern 

typeface with open forms and a neutral, friendly look. 
The typeface has been optimised for print, web and mo-
bile platforms and is easy to read. It is used in situations 
where it is inappropriate to use a design font, including 
on the web, in Word and in PowerPoint. Open Sans has a 
fall-back font of Arial, which can be used in mail clients 
and programs that do not support Open Sans.
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DANISH TECH-
NOLOGICAL
INSTITUTE

2018

DANISH TECH-
NOLOGICAL
INSTITUTE

2018

DANISH TECH-
NOLOGICAL
INSTITUTE

2018

ABCDEFGHIJKLMNOP
QRSTUVXYZÆØÅ 
123456789 ?!% &
abcdefghijklmnop
qrstuvxyzæøå  
123456789 ?!% &

ABCDEFGHIJKLMNOP
QRSTUVXYZÆØÅ 123456789 
?!% &
abcdefghijklmnop
qrstuvxyzæøå  
123456789 ?!% &

ABCDEFGHIJKLMNOP
QRSTUVXYZÆØÅ 
123456789 ?!% &
abcdefghijklmnop
qrstuvxyzæøå  
123456789 ?!% &

Example of combinations

Klint: Black + Regular Klint: Light + Medium Klint: Medium + Medium
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VISUAL SYSTEMS

Icons

Icons are a third language in addition to text and photos, and can thus contribute to a dynamic visual expression 
in digital and print publications.

We have developed our own icon universe. In order to support a consistent iconic expression, we bought a package 
of 10,000 Streamline icons that all employees can access. The package is available from he Brandguide folder.

Digital 
customer journey

Customer engagement
and experience

Digital 
laboratory

Employees in a
data-driven culture

Linked 
products

Optimal
work processes

Digital knowledge de-
velopment

New digital
products
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VISUAL SYSTEMS

Photo Style 

Photos are an important part of our 
communications and brand because 
they express the value we contrib-
ute to businesses, society and peo-
ple, and the values that drive us. 

Our photo style is welcoming, trust-
worthy and professional. We need to 
show examples of our innovative and 
groundbreaking DNA, and how our 
services create value.

The framework 
The guidelines apply irrespective of 
whether a photo is to be used in 
print or digital publications, in news-
letters, in presentations, or physical-
ly in the form of roll-ups, exhibition 
walls, etc.  
The photo style should also always 
be sought out if third-party photos 
from external photo databases are 
used. Here too, the photo quality 
must be high and the visual expres-
sion consistent with the guidelines.  

Guidelines
Follow these guidelines when choos-
ing photos:

Welcoming: We operate in the field 
between human needs and techno-
logical solutions, so we want to give 
a feel that is both human and high-
tech. Combine photos of equipment 
and people and keep the impression 
light and airy. Be sure to combine 
detailed photos with full photos. 

Trustworthy: Photos must be both 
authentic and realistic. Do not use 
dimming, filters or staged setups 
that give an unnatural appearance. 
Photos should only be edited to 
create more contrast, sharpness or 
tone. 

Professional: We show our profes-
sional work and employees from 
the best possible perspective. We 
achieve this by using professional 

photographs and consistent photos 
of the same tone and impression. 

Innovative: Our services and solu-
tions are innovative and ground-
breaking. They engage with and 
create value for our customers.

Photographers
We regularly have photos taken by 
photographers for use in publica-
tions, brochures, advertisements, 
on websites, social media, etc. The 
photos can be found in our Skyfish 
database. 
We choose and enter into arrange-
ments with photographers who fol-
low our photo brief. Communications 
should be involved in the preparation 
of new photo series from divisions, 
centres, etc.
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Digital visual identity - in preparation

The Danish Technological Institute’s websites should 
have a uniform expression consistent with the brand's 
visual expression at other touchpoints.

The brand guide describes the main principles for our 
digital design, but design concepts need to be prepared 
for the specific digital solutions.

Third-party solutions
Design principles also apply to the design of digital 
newsletters, social media and other digital systems and 
apps. 

In areas not covered by the guide, the spirit of the 
guide should be followed. As a minimum, the logo and 
colours should be used and, if possible, the style.

Campaign sites and co-branding
A supplement to the digital design guide should be 
prepared, describing design guidelines for mini-sites, 
campaign sites and co-branding.

VISUAL SYSTEMS
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Social media 

On social media, we follow the spirit of the brand guide. Here, as on all other platforms, we want a professional 
presence and a strong visual expression but this should be adjusted to the behaviour and premises of the respec-
tive channels. 
In order to strengthen our purpose and passion for improvement through technology on social media, we have de-
veloped three concepts for content under the headings:

TECH WHY - The power of:
Stories about our value to society 
over 112 years embodied in iconic 
products that we have helped to 
develop. 
The solution must not only have re-
sulted in financial gain, but have had 
a major impact on society in terms 
of jobs, greater prosperity, rescued 
lives, saved energy – i.e. it must 
have resulted in improvements. 

TECH WHO - Join us:
Stories about the Institute’s profes-
sional results told through portraits 
of employees and their passion to 
make a difference for the benefit of 
society. Links, for example, to job 
ads or to the jobs and careers page. 

TECH WHAT - Quiz:
Photos and videos of materials that 
we have developed or helped to 
develop. Photos must be close up 
and aesthetic. In order to increase 
engagement, in the post we ask 
users what the material is made of 
or what the product can be used for.  
Depending on the channel, we can 
give hints about what it might be.

VISUAL SYSTEMS
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Format template

A number of format templates have been developed for the Danish Technological Insti-
tute. These can be downloaded from the Intranet.

Margin
12,7 mm

Margin
24 mm

Vandmærke
10 mm

Top margin
20 mm

73 mm

(Open Sans 
pkt.8 regular)

Teknologisk Institut
Gregersensvej 1
2630 Taastrup

Tlf. +45 7220 2000
info@teknologisk.dk
www.teknologisk.dkModtager (Open Sans pkt.11 semibold)

Adresse (Open Sans pkt.9 regular/linjeafstand 11 pkt.)
postnummer
mail@kunden.dk

Overskrift (Open Sans pkt.16 semibold)
Underoverskrift (Open Sans pkt.11 semibold)

(Brødtekst Open Sans pkt.10 light / skydning 14 pkt.) Borem. Nemquis volupta erorum asperfereius 
dolest, quo volluptam ratistenda dis num, sinimi, optis raecea voloreictias net everio quos debis et 
fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti nonse eumque il ma volor molor as et rem 
quae qui dus et fugitisquo everro con nosequas velictatur am litio. Ferchilla assequam id quisse so-
lupis non restia volor alitasi ncidips animinv endant aboremo loriorpore velliam cor ad quia ipis venit 
rem id eostio est exceptam quos sunt, ut accus.
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo 
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur, 
quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit ligen-
ditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.

Overskrift på afsnit (Open Sans pkt.11 semibold) 
n ressim sit mo qui audam eost, odicius exces quam expelig nihillam quo del maximpor audipietur? 
Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat. Xernati usapis debita dos 
volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam nihillatus eosanihil int illam si-
molesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo mod que nime 
exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut quame por si que latem quuntius 
aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolentis acsequiam 
faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis de et aut ad 
quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?Tore-
pernam esti saperum asita is explab invero beatem erchicil ipsam, eritin consers peribus expera et fugit 
qui quiberorro que quo cusam, si de eost quam quis dolorio. Ibus pre dolore magnam imus dolorror 
aliquidebis dolumet ommolesed ut pro eius.Dollest qui offictur ate apid moluptatem delit dolum, corpo-
rectati od ut et labo. Anto vendic tem et ad que experias ditae ommodi dolore earum sit, culpa nim nus 
etur sequi cuptaque doluptatet qui accum quis eossequatur aut aut hicab in reresequi volo enda pro-
vitiam que earitiam fuga. Volest es ratiunt qui conse rent, eum sumquasi nobitatquam, oditio. Tiamus.

Dato: 03.10 2018
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10 mm
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TEKNOLOGISK INSTITUT

OVERSKRIFT I 2.LINJERXXXXXXXX 
OVERSKRIFT  (Open Sans pkt.30 Semibold/skydning pkt. 32)

Underoverskrift (Open Sans pkt.16 Regular/skydning pkt. 22)

Margin
22 mm

50mm

33mm

Længde
230 mm

Længde
205 mm

Længde
202 mm

Længde
221 mm

Hældning
6 grader

Hældning
minus 6 grader

PPT Indsæt billede

xTitel i op til 2 linjers længde
pkt.46xxxxxxxxxxxxxxxxxxx

PPT Underoverskrift/
manchet i max 2 linjer pkt.25
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Business card

TEKNOLOGI 
FOR EN BEDRE 
FREMTID
” TECHNOLOGY 

FOR A BETTER 
FUTURE
”

MARIANNE SØNDERGAARD
Sektionsleder
IT & Kommunikation

+45 72 20 35 38
mrs@teknologisk.dk

Teknologisk Institut
Gregersensvej - 2630 Taastrup
www.teknologisk.dk

MARIANNE SØNDERGAARD
Sektionsleder
IT & Kommunikation

+45 72 20 35 38
mrs@teknologisk.dk

Teknologisk Institut
Gregersensvej - 2630 Taastrup
www.teknologisk.dk

MARIANNE SØNDERGAARD
Team Manager
IT & Communications

+45 72 20 35 38
mrs@teknologisk.dk

Danish Technological Institute
Gregersensvej – DK - 2630 Taastrup
www.dti.dk

MARIANNE SØNDERGAARD
Team Manager
IT & Communications

+45 72 20 35 38
mrs@teknologisk.dk

Danish Technological Institute
Gregersensvej – DK - 2630 Taastrup
www.dti.dk

Business card with quote on reverse - DK Business card with quote on reverse - UK Business card with Danish and English 
info
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Paper line

Teknologisk Institut
Gregersensvej 1
2630 Taastrup

Tlf. +45 7220 2000
info@teknologisk.dk
www.teknologisk.dkModtager (Open Sans pkt.11 semibold)

Adresse (Open Sans pkt.9 regular/linjeafstand 11 pkt.)
postnummer
mail@kunden.dk

Overskrift (Open Sans pkt.16 semibold)
Underoverskrift (Open Sans pkt.11 semibold)

(Brødtekst Open Sans pkt.10 light / skydning 14 pkt.) Borem. Nemquis volupta erorum asperfereius 
dolest, quo volluptam ratistenda dis num, sinimi, optis raecea voloreictias net everio quos debis et 
fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti nonse eumque il ma volor molor as et rem 
quae qui dus et fugitisquo everro con nosequas velictatur am litio. Ferchilla assequam id quisse so-
lupis non restia volor alitasi ncidips animinv endant aboremo loriorpore velliam cor ad quia ipis venit 
rem id eostio est exceptam quos sunt, ut accus.
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo 
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur, 
quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit ligen-
ditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.

Overskrift på afsnit (Open Sans pkt.11 semibold) 
n ressim sit mo qui audam eost, odicius exces quam expelig nihillam quo del maximpor audipietur? 
Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat. Xernati usapis debita dos 
volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam nihillatus eosanihil int illam si-
molesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo mod que nime 
exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut quame por si que latem quuntius 
aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolentis acsequiam 
faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis de et aut ad 
quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?Tore-
pernam esti saperum asita is explab invero beatem erchicil ipsam, eritin consers peribus expera et fugit 
qui quiberorro que quo cusam, si de eost quam quis dolorio. Ibus pre dolore magnam imus dolorror 
aliquidebis dolumet ommolesed ut pro eius.Dollest qui offictur ate apid moluptatem delit dolum, corpo-
rectati od ut et labo. Anto vendic tem et ad que experias ditae ommodi dolore earum sit, culpa nim nus 
etur sequi cuptaque doluptatet qui accum quis eossequatur aut aut hicab in reresequi volo enda pro-
vitiam que earitiam fuga. Volest es ratiunt qui conse rent, eum sumquasi nobitatquam, oditio. Tiamus.

Dato: 03.10 2018
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Teknologisk Institut
Gregersensvej 1
2630 Taastrup

Tlf. +45 7220 2000
info@teknologisk.dk
www.teknologisk.dkModtager (Open Sans pkt.11 semibold)

Adresse (Open Sans pkt.9 regular/linjeafstand 11 pkt.)
postnummer
mail@kunden.dk

Overskrift (Open Sans pkt.16 semibold)
Underoverskrift (Open Sans pkt.11 semibold)

(Brødtekst Open Sans pkt.10 light / skydning 14 pkt.) Borem. Nemquis volupta erorum asperfereius 
dolest, quo volluptam ratistenda dis num, sinimi, optis raecea voloreictias net everio quos debis et 
fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti nonse eumque il ma volor molor as et rem 
quae qui dus et fugitisquo everro con nosequas velictatur am litio. Ferchilla assequam id quisse so-
lupis non restia volor alitasi ncidips animinv endant aboremo loriorpore velliam cor ad quia ipis venit 
rem id eostio est exceptam quos sunt, ut accus.
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo 
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur, 
quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit ligen-
ditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.

Overskrift på afsnit (Open Sans pkt.11 semibold) 
n ressim sit mo qui audam eost, odicius exces quam expelig nihillam quo del maximpor audipietur? 
Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat. Xernati usapis debita dos 
volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam nihillatus eosanihil int illam si-
molesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo mod que nime 
exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut quame por si que latem quuntius 
aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolentis acsequiam 
faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis de et aut ad 
quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?Tore-
pernam esti saperum asita is explab invero beatem erchicil ipsam, eritin consers peribus expera et fugit 
qui quiberorro que quo cusam, si de eost quam quis dolorio. Ibus pre dolore magnam imus dolorror 
aliquidebis dolumet ommolesed ut pro eius.Dollest qui offictur ate apid moluptatem delit dolum, corpo-
rectati od ut et labo. Anto vendic tem et ad que experias ditae ommodi dolore earum sit, culpa nim nus 
etur sequi cuptaque doluptatet qui accum quis eossequatur aut aut hicab in reresequi volo enda pro-
vitiam que earitiam fuga. Volest es ratiunt qui conse rent, eum sumquasi nobitatquam, oditio. Tiamus.

Dato: 03.10 2018
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Margin
5  mm

Billede:
Bredde: 200mm
Højde: 27mm

Borem. Nemquis volupta erorum asperfereius dolest, quo volluptam ratistenda dis num, sinimi, optis 
raecea voloreictias net everio quos debis et fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti 
nonse eumque il ma volor molor as et rem quae qui dus et fugitisquo everro

Overskrift på afsnit (Open Sans pkt.11 semibold)
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo 
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur, 
quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit ligen-
ditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.
Ribus ulles sapiendipit pratur? Qui niate nihilitas ulliquam quiam quam aliqui intiorepel modit quibus 
quat rem fuga. Nam dus, se verorat quuntia volut quo volupitate eum aliquae offic te omnis remporepe 
incipid ut et fugit vent, offictintin ressim sit mo qui audam eost, odicius exces quam expelig nihillam quo 
del maximpor audipietur?
Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat.
Xernati usapis debita dos volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam nihillatus 
eosanihil int illam simolesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo 
mod que nime exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut quame por si que 
latem quuntius aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolen-
tis acsequiam faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis 
de et aut ad quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?
Am sus, omnit volum quatini hitatur emquias nest, saerem il imust ut volorpore el incti dem tis acse-
quiam faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis de et 
aut ad quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?
Am sus, omnit volum quatini hitatur emquias nest, saerem il imust ut volorpore el incti dem

Med venlig hilsen

Marianne Søndergaard (regular pkt.10)
Sektionsleder, IT & Kommunikation (light pkt.9/ linje afstand 11)

M: 7220 3538 (light pkt.9/ linje afstand 11)
E: mrs@teknologisk.dk
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Borem. Nemquis volupta erorum asperfereius dolest, quo volluptam ratistenda dis num, sinimi, optis 
raecea voloreictias net everio quos debis et fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti 
nonse eumque il ma volor molor as et rem quae qui dus et fugitisquo everro

Overskrift på afsnit (Open Sans pkt.11 semibold)
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores temolo 
volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium etur, 
quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit ligen-
ditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.
Ribus ulles sapiendipit pratur? Qui niate nihilitas ulliquam quiam quam aliqui intiorepel modit quibus 
quat rem fuga. Nam dus, se verorat quuntia volut quo volupitate eum aliquae offic te omnis remporepe 
incipid ut et fugit vent, offictintin ressim sit mo qui audam eost, odicius exces quam expelig nihillam quo 
del maximpor audipietur?
Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat.
Xernati usapis debita dos volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam nihillatus 
eosanihil int illam simolesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo rporem quo 
mod que nime exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut quame por si que 
latem quuntius aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem am, et a dolen-
tis acsequiam faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis 
de et aut ad quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?
Am sus, omnit volum quatini hitatur emquias nest, saerem il imust ut volorpore el incti dem tis acse-
quiam faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id magnit eariandis de et 
aut ad quia cuptatatus dolupti consece pernatiat.
Axima nis re eatur, comnisit evel int dolupta sitat eum sunt occustrum ut quas mos inturObis et omnis 
volut et laborisci doluptianda volentus, ut as et veni consera inim quamend ebitibus demodictur?
Am sus, omnit volum quatini hitatur emquias nest, saerem il imust ut volorpore el incti dem

Med venlig hilsen

Marianne Søndergaard (regular pkt.10)
Sektionsleder, IT & Kommunikation (light pkt.9/ linje afstand 11)

M: 7220 3538 (light pkt.9/ linje afstand 11)
E: mrs@teknologisk.dk
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PowerPoint template

xTitel i op til 2 linjers længde
xxxxxxxxxxxxxxxxxxxxxxxxx

PPT Underoverskrift/
manchet i max 2 linjer

Breakerside i op til 3 xxxxx
linjersxxxxxxxxxxxxxxxx
længdexxxxxxxxxxx

xTitel i op til 2 linjers længde
xxxxxxxxxxxxxxxxxxxxxxxxx

PPT Underoverskrift/
manchet i  max 2 linjer

xxx
Overskrift i op til 2 linjer (bundstillet)

Indhold, tekst, billede, graf ol.

• Punkt
• Punkt
• Punkt

Breakerside i op til 3 xxxxx
linjersxxxxxxxxxxxxxxxx
længdexxxxxxxxxxx

tomt



Brand guide | Danish Technological Institute32

Certificate

Uddannelse:

Dato:

Underviser:

Deltager:

Censor:

CERTIFIKAT
2018

WWW.TEKNOLOGISK.DK

Dato: xx.xx.xxxx

Navn Efternavn
UDDANNELSENS NAVN

DIPLOM

WWW.TEKNOLOGISK.DK

DIPLOM

Dato: xx.xx.xxxx

Navn Efternavn
UDDANNELSENS NAVN

WWW.TEKNOLOGISK.DK

GRAPHIC PRODUCTS



Brand guide | Danish Technological Institute 33

GRAPHIC PRODUCTS

Brochure – A5

AQUE CUPTATE 
MPORPORRO IUR 

TITEL PÅ BROCHURE    5   

Um intorem ea nonse netur? Voloreh eniminus aut molor am et voluptu 

reperorro eatur as dicius res que veria dicillut alibus seque poris experis 

desequibus, exerum que autatio ribus, se re cuptis volut facercipsum et 

eaquid qui volumquo.

Um intorem ea nonse netur? Voloreh eniminus aut molor am et voluptu 

reperorro eatur as dicius res que veria dicillut alibus seque poris experis 

desequibus, exerum que autatio ribus, se re cuptis volut facercipsum et 

eaquid qui volumquo.

Her Majesty Queen Margrethe II of Denmark  

is patroness of the Danish Technological Institute.

Aximagnis elenitis conet 

6    TITEL PÅ BROCHURE

Our promise to clients

Our brand as a trustworthy and valuable partner is a common concern 

for our +1000 employees. In words and actions they create and cherish 

our brand every day.

That’s why we have created a promise that help us take care of our 

brand and the contract with our customers. 

The way we work is based on four guiding principles:

quia nihil imus lignatet eatius nihil. 
Aximagnis elenitis conet porrum ipit 
aut lignatet eatius.
- Doluptatus Aligenducit

”

EXPERTISE 

We combine advanced knowledge with 
practical experience.

Our services are based on specialised 
expertise and state-of-the-art equipment.

INTEGRITY

We are open and engaged in our col-
laborations. 

Our credibility is based on integrity, 
transparency and impartiality. 

CREATING RESULTS

We provide solutions that create 
value for our clients. 

Our commitment and insight drive 
us to achieve high-quality results. 

GROUND-BREAKING

We apply tomorrow’s technology. 

We set the direction for applying 
technology within the Danish business 
community. 

TITEL PÅ BROCHURE    11   

Fugitat ilicius, nonet abo. Itatur, ex exerit iumque pa doluptassum erio esse-

quae sunto eum, sunt, qui accusap erchiliqui re est quia dolecab oreprepro es 

ratiuris corporepel id ut facitatem vendam et quam ad earum quas.

Molorunt dusdant, imporesci aut es nonsectur, ullaccu pissere, solores tescil 

inullor ibusant pos sinctat quidemporest a quos evenis voloribus ped eatem-

porum etustis tiumquisint untis aut ressequam et ut quo quunt fugiti aut 

mintureiur.

Fugitat ilicius, nonet abo. Itatur, ex exerit iumque pa doluptassum erio esse-

quae sunto eum, sunt, qui accusap erchiliqui re est quia dolecab oreprepro es 

ratiuris corporepel id ut facitatem vendam et quam ad earum quas.

Molorunt dusdant, imporesci aut es nonsectur, ullaccu pissere, solores tescil 

inullor ibusant pos sinctat quidemporest a quos evenis voloribus ped eatem-

porum etustis tiumquisint untis aut ressequam et ut quo quunt fugiti aut 

mintureiur.

TITEL PÅ AFSNIT 
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Report – InDesign
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Pudi ratur? Qui sim quis ipit, nam, consedignati volore-

puda ide iment hari as pla ad qui a plab iliquaes ma-

ximag nimpeliquid quam volo offic to tore quiaeceaque 

magnisc iasimin niet estis eseditas doluptas earibus, 

occuptae voluptaturi dolore vendigeniet ut am aliquid 

mo tempores ab in nem aliam, conseressum aborrum 

volorae perias etur rem facit quis et dest estior reper-

rorro escillab illectas reiciae ctempore comnisq uatist 

remporro comnien etusda nobit hillam quidenist occus 

id evelignihil in pratibus comnisitio molum sitaesequi to 

que eosa cum nonsedi cimint.

Tem aut eatia nonet volorion rempore mpelit as et, ium 

repratquia cus. Od eossin es intint audae eos evellorrum 

aruptum fuga. Rem. Imporeped est velectatem. Hentota 

ssimus esed untiaspe velibus eosapel eicipit lant eos 

maioris mi, essimendiate et occatur, consequi dignit 

dolupta dundi beri autasi cus natur magnam faccupta-

tem quaerum audae sus dellorum int odisim quatur sum 

volorem. Ut repe peditior alis ipsam quatiis quam que 

nones assim faccum es mi, que pelignam id quidelis mo 

dem rehenis intes modignam, omnis et laborum rempo-

rerat fuga. Odis am excescia seceaqui corunt et quae ve-

rions equundem quae voluptaturem excea volor suntu-

rest, quo volores molor remquae rchicium ex eius dolor 

sim volo tem. Otatecabo. Lumquatium et fugia explique 

eos ipicto millecessunt et fugiae dolorro videssit invelle 

ntionse nditinisim et latissi niscimus.

Itature moluptas in conseque senis eatus, sin rem facit 

endandunt fugit re et pa quae quid et eume mos non-

sendae. Vid millique volesti sam ea consenimus natisqui 

Et aut isquunt iaectibus

Occullupta volup elis int officipsam di 
officiunt quatur sumenis dis voluta 
volor reperci llest solorion”

SECTION

TEKNOLOGISK INSTITUT    STRATEGI 2019-2021    SECTION8

OMSÆTNINGSFORDELING - KONCERNENS DANSKE ENHEDER 2017

Danske erhvervskunder

Organisationer, offentlige kunder m.v.

Internationale kunder

Forskning og udvikling

Resultatkontrakter

34%

19%

12%

21%

14%

0% 5% 10% 15% 20% 25% 30% 35%

= Kommerciel omsætning = FoU-omsætning

For koncernens danske enheder er 100% = 1.057 mio. kr.

SECTION

OVERSKRIFT
UNDEROVERSKRIFT
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Tatiumqui rae. Et aut isquunt iaectibus ium solectium, 

ipiscid elictent. Bit rem eosapicab int doloriatur, culliquis 

volo volorum quiaerita verovit et dollene pore autatur 

itiundus autem utem quas et exeribus, quam, ut que 

prem re perferiandae net haris dollaut fuga. Omnihic 

temolup tatium quiaecerum conestin non earciis premo-

lorpor sunt autecestorem inctemq uistis.

Header 2
Magnimus, quae oditae aliatem quam quo et qui dundi-

gendita venem fuga. Ut dollatur, seque cumquid quam 

volores evero idellorerum ute num consedi atquia quam 

ra quam, voluptius aut odist, que quas parum reria volo-

rum lam facitia vendigenest venis eic teni tes reheni bea 

cuptus, que estrum hil illaccus sim qui renis adi aut ut 

ipid eius quaecea qui blabor moluptatur ant et vendae 

pliqui ullis a nemquiatus molore magnihi ciist, explis 

modiam ne ium a volorro venet vendunt.

HEADER 3

Abore, as arunto eum exceri quidest emporitem elis 

doluptat volorro eaquamus quam doluptatust optur, 

tem harios ma duciantem dollupit adi bla verchilitae 

optatestibus aditionseque premquo stendi ant ius alitis 

dolori ipsam, nis vero estium a dolorep edipsani delita-

tur? Mus, essitio to quia qui unt audi tempor ariorias es 

veliscit endebit fugit inullor emporem. Nem quam non 

pro bearcii squiat magnis molorem non cullabo rumque 

aliquam auta aut offic temporrorem velluptat.

At estia dolorepra perspient labora ipsapienda quas intu-

res edipis nihiti ommoditem et harum quia nis pro quam 

reped minciis cullibus nonsequas perepro offictat elis 

sequas mossimin et reped ut ipsapitaepre vel molorrorae 

opti occus vollab ilibus utem. Nem alitiatem consecest 

ut quaesto dolo officim possunti:

• Punkt

• Punkt

• Underpunkt

• Underpunkt

• Punkt

• Punkt

• Punkt

Optate nihilla borehen tiatiis pra dolorepre offic 

temquam eius aditas susaperro coris si re dent, aut 

faccum am doloreiur arum, sum quat et, sequidita 

doluptatia sit occaepudae nus ra conet vel ium hitAdi-

tati qui occus. Xim nobit, ulpa vitia volo que molupta 

tempore provitate dignam harciis incipsae non repersp 

erchicilique optaquae sit, sollorerum eturenis aborepu-

dae. Harumetur? 

Header 4

At magnimi, occus min plitiantias et vellantur? Piet 

occustius aut quibus, odit voluptas ende re corumqu 

aspedic iduntin isquasim con nos ditiorenim nonsed 

quidiandae dolores tectet, cum alit ipsae lati soluptae 

Occullupta volup 
reperci llest solorion

SECTION
SECTION
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• Consequi ducimus nitatio rernate solorerro to eum 

vit, cusaperatiae expla doluptas autem autem. 

• Rati cusam, comnis et, ipsunde nam as nos comnis 

et, ipsunde nam as nos 

• Ducium qui  Plaut ad quunt exceped entiis quam, 

omnit acestis 

• Dusantur repe dolum, seque molupta tetures essita

Occullupta volup elis int officipsam di 
officiunt quatur sumenis dis”

MÅLSÆTNING

SECTION
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Report – Word

OVERSKRIFT I 2.LINJERXXXXXXXX 
OVERSKRIFT
Underoverskrift

Udarbejdet for:
Teknologisk Institut

Gregersensvej 1, 2630 Taastrup
www.ti.dk

Udarbejdet til: 
Teknologisk Institut

Gregersensvej 1, 2630 Taastrup
www.ti.dk

Oktober 2018
Forfatter: Marianne Søndergaard

Isbn-nummer: 12345678

Side 1  |  Footer TEKNOLOGISK INSTITUT

OVERSKRIFT LOREM IPSUM
Underoverskrift lorem ipsum

Udarbejdet for:
Teknologisk Institut

Gregersensvej 1, 2630 Taastrup
www.ti.dk

Udarbejdet til: 
Teknologisk Institut

Gregersensvej 1, 2630 Taastrup
www.ti.dk

Udarbejdet sammen med: 
Company 1, Company 2, Company 3

Oktober 2018
Forfatter: Marianne Søndergaard

Isbn-nummer: 12345678

Side 1  |  Footer TEKNOLOGISK INSTITUT

OVERSKRIFT LOREM IPSUM
Underoverskrift lorem ipsum

Occullupta volup elis int officipsam 
di officiunt quatur sumenis dis vol
ta volor reperci llest solorion”

COMPANY
LOGO

COMPANY
LOGO

COMPANY
LOGO

(Brødtekst Open Sans pkt.10 light / skydning 14 pkt.) Borem. Nemquis volupta erorum asperfereius 
dolest, quo volluptam ratistenda dis num, sinimi, optis raecea voloreictias net everio quos debis et 
fuga. Nam earit odipid quo to enis et, ulpa istio omnihiti nonse eumque il ma volor molor as et rem 
quae qui dus et fugitisquo everro

Overskrift på afsnit (Open Sans pkt.11 semibold)
At audam quae si aciam re ent demporenis ma cus exped ent et pero militempor sit, quam am venit 
faciet mo dest earios et assecabo. Dent lab inci quamet omniminum, quatiorro volectius dolores te-
molo volorru ntiusda eceptatios dolupta spidus doluptatem facero corum eossitat porionse nimincium 
etur, quam diaspe vellabo ribeate evel int quo optam fuga. Et estia eossim dolorior mollantior sit facit 
ligenditam is min et erepreptum, omniti officienis ni od mod moluptatur audaeri aliant.

Aboreribus moluptat quid quatemp ostisqu ostempor sum am ation re nat.
Xernati usapis debita dos volutem et a num qui cum dolor re dus denisti onsedis ut il mi, quam 
nihillatus eosanihil int illam simolesedi opti nus est, sitis sinctium quibusamus eostiis sequo volorpo 
rporem quo mod que nime exeritaspis nossi ut hitia eum reic te dit, soluptae delecus eos es aut qua-
me por si que latem quuntius aut volorum qui derum sitasitas ullentiorem libusci endunt autemporem 
am, et a dolentis acsequiam faccae doloria eaqui sit venda ni adit autem nectorem exeri nihil ium id 
magnit eariandis de et aut ad quia cuptatatus dolupti consece pDoluptat ibusae sint. Musantem ipit 
et ex enimporro et, volor ametur sequosa idem. Tum hillorepudit evenimet quatqui bea doluptaero 
consedis as eius dipit vel et enis dit et venda voloritis si ut lab int ratiamus dipsa volupiti oditas nient 
audicaborae odissed quatque pa quo id que volorentus intet ipsam que es corro inverum dit excea 
volupta cuptatis est, tore dolum fugit pro volori od molorumquae quistio veliatias et pa pelique non re, 
seque corerna tenimol uptatios magnim quos nobit idesero que nos nem ut fuga. Feriam vit erum cus 
non numquis dignis es sequam, nis ne conecto occaestem. Quodit perum re preperis ex entiuntem 
qui doluptat explit haris eius dolendu sandanda dist a qui accaerro venimus parum nulliquatur? Qui-
atat expla nam ipsum quat.Evenimilique dunt, sitis quam estiunt aliquatis aut poreris aliberis ex eos 
eum faciet, sanda apellanissed qui commolest verchicae verro vellaboreped et et, sustios veles sundi

Billedtekst Open Sans pkt.9 light / skydning 11 
pkt.) Lorporepuda velit autat reped eaquatu-
sam eatur abore nos quis resed ut ut adit qui 
accum, nusEbistruptum lignihic te nis secab 
ius doluptassum vent quo dite volupti andelib 
usanienit

67mm

Margin
24 mm

Margin
24 mm

Side 1  |  Footer -> mulighed for titel her - venstrestillet efter sidetal (8 pkt. /reg.)
 (8 pkt. /reg/ caps. log.) 

TEKNOLOGISK INSTITUT

30mm
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Advertisements – digital

QUISQUE ORCI TORTOR
PELLENTESQUE VEL MAURIS

Tilmeld dig 

Tilmeld dig 

NYUDNÆVNT  
LEDER

12 DAGES UDDANNELSE

Tilmeld dig 

NYUDNÆVNT LEDER
12 DAGES UDDANNELSE

Tilmeld dig 

NYUDNÆVNT LEDER
12 DAGES UDDANNELSE

Tilmeld dig 

NYUDNÆVNT LEDER
12 DAGES UDDANNELSE

QUISQUE ORCI TORTOR
PELLENTESQUE VEL MAURIS

Tilmeld dig 

Tilmeld dig 

NULLAM  
HENDRERIT
ULLAM HENDPUS

Tilmeld dig 

NYUDNÆVNT LEDER
12 DAGES UDDANNELSE

Tilmeld dig 

NYUDNÆVNT LEDER
12 DAGES UDDANNELSE
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Advertisements – print

Nulla at sem ut sapien volutpat aliquam. Mauris facilisis 

nisl metus, quis vestibulum elit vehicula vel. Vestibulum 

id eros quis nisi elementum venenatis non purus. Sed

Praesent purus enim, dignissim at vehicula iaculis, 

venenatis at lorem. Nunc vehicula lorem dolor, a vehicula 

mauris luctus id. Fusce turpis elit, eleifend et mattis 

porttitor, cursus sed lacus. Pellentesque non mollis 

dolor. Pellentesque habitant morbi tristique senectus et 

netus et malesuada fames ac nt morbi tristique senec-

tus et netus et malesuada fames ac turpis egestas. Pel-

lentesque habitant morbi tristique senectus et netus 

et malesuada fames ac turpis egestas. Pellentesque 

habitant morbi tristique senectus et netus et male-

suada fames ac tristique senectus et netus et.

Kontakt 

Konsulent Lars Vincents Jørgensen

72 20 16 38 | lvj@teknologisk.dk

www.teknologisk.dk

Praesent purus iaculis enim  
ehicula mattis at dolorNulla at sem ut sapien volutpat aliquam. Mauris facilisis 

nisl metus, quis vestibulum elit vehicula vel. Vestibulum 

id eros quis nisi elementum venenatis non purus. Sed

Praesent purus enim, dignissim at vehicula iaculis, 

venenatis at lorem. Nunc vehicula lorem dolor, a vehicula 

mauris luctus id. Fusce turpis elit, eleifend et mattis 

porttitor, cursus sed lacus. Pellentesque non mollis 

dolor. Pellentesque habitant morbi tristique senectus et 

netus et malesuada fames ac nt morbi tristique senec-

tus et netus et malesuada fames ac turpis egestas. Pel-

lentesque habitant morbi tristique senectus et netus 

et malesuada fames ac turpis egestas. Pellentesque 

habitant morbi tristique senectus et netus et male-

suada fames ac tristique senectus et netus et.

Kontakt 

Konsulent Lars Vincents Jørgensen

72 20 16 38 | lvj@teknologisk.dk

www.teknologisk.dk

Praesent purus iaculis enim  
ehicula mattis at dolor

MATTIS AT DOLOR
HABITANT MORBI

www.teknologisk.dk

MATTIS AT DOLOR
HABITANT MORBI

Netus et malesuada fames ac turpis egestas. Pellentesque 

habitant morbi tristique senectus et netus et malesuada 

fames ac turpis egestas. 

Kontakt 

Konsulent Lars Vincents Jørgensen

72 20 16 38 | lvj@teknologisk.dk
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Roll-up

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Quisque orci tor 
turpis dictum

 w

Quisque orci tor
– Pellentesque vel mauris

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

 w

Quisque orci tor
– Pellentesque vel mauris

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

IT SUPPORT
ER FLYTTET

Wayfinding_rollUps_retttet.indd   1 23/08/2018   12.48

 w

Quisque orci tor
– Pellentesque vel mauris

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Nec pharetra erat
Nec pharetra erat. Praesent id leo 
at turpis dictum euismod. 

Roll-up template 85 cm x 220 cm – of which 20 cm are in a bottom box. 
The logo should always be placed 30 cm above the bottom. 
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Space design

Vi leverer løsninger, der skaber  
værdi for vores kunder”

RESU
LTAT
SKAB
ENDE

Vi bringer morgendagens 
teknologi i anvendelse”

BAN
EBR
YDE
NDE

Vi kombinerer avanceret  
viden med praktisk erfaring”

EKS
PERT

ISE

Vi indgår åbent og engageret  
i samarbejdsrelationer”

INT
EGR
ITET

VI BYGGER BRO 
MELLEM TEKNOLOGI 

OG MENNESKER 19
06

Creating value  
FOR A CENTURY 

TECH 
NOLOGY 
SHOULD 
SERVE 
PEOPLE

”

Se fremad, fremad! Vent ikke, at nyt land 
nås ad gamle, banede veje. Ad ukendte 
stier og snarveje vil vejen ofte gå
- Gunnar Gregersen

”

TEKNOLOGI FOR ET 
BEDRE SAMFUND

TEKNOLOGI ER MIDLET 
– fremskridt målet
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Product card

Batteri – test og rådgivning
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Nullam hendrerit tempus erat, in porttitor urna pretium 

quis. Aliquam erat volutpat. Nullam hendrerit tempus erat, 

in porttitor urna pretium quis.
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Batteri – test og rådgivning
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Nullam hendrerit tempus erat, in porttitor urna pretium 

quis. Aliquam erat volutpat. Nullam hendrerit tempus erat, 

in porttitor urna pretium quis.
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Batteri – test og rådgivning
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 

Nullam hendrerit tempus erat, in porttitor urna pretium 

quis. Aliquam erat volutpat. Nullam hendrerit tempus erat, 

in porttitor urna pretium quis.
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Batteri – test og rådgivning

Pellentesque vel vestibulum mauris
Nulla at sem ut sapien volutpat aliquam. Mauris facilisis nisl metus, quis 
vestibulum elit vehicula vel. Vestibulum id eros quis nisi elementum vene-
natis non purus. Sed purus lectus, tristique at varius non, congue ac ante. 

Pellentesque vel vestibulum mauris
Praesent purus enim, dignissim at vehicula iaculis, venenatis at lorem. Nunc 
vehicula lorem dolor, a vehicula mauris luctus id. Fusce turpis elit, eleifend 
et mattis porttitor, cursus sed lacus. Pellentesque non mollis dolor. Pellen-
tesque habitant morbi tristique senectus et netus et malesuada fames ac 
turpis egestas. Pellentesque habitant morbi tristique senectus et netus et 
malesuada fames ac turpis egestas. 

Pellentesque vel vestibulum mauris
Duis feugiat nunc a est facilisis congue. Lorem ipsum dolor sit amet, conse-
ctetur adipiscing elit. Nulla eget urna leo. Duis neque enim, iaculis porttitor 
nisl eget, pretium finibus sapien. volutpat cursus. Duis neque enim, iaculis 
porttitor nisl eget, pretium finibus sapien. volutpat cursus.

Praesent purus enim, dignissim atiacu-
lis, venenatis at lorem. Nunc vehicula 
lorem dolor, a vehicula mauris luctus id. 

• Fusce turpis elit, eleifend et mattis 
porttitor, cursus sed lacus. 

• Pellentesque non mollis dolor. 
• Pellentesque habitant morbi tri-

stique senectus et netus et 
• Habitant morbi netus tristique 

mollis netus et

HVAD KAN TEKNOLOGISK INSTITUT 
HJÆLPE DIG MED?

Lars Vincents Jørgensen
Konsulent
72 20 16 38
lvj@teknologisk.dk
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Batteri – test og rådgivning

Pellentesque vel vestibulum mauris
Nulla at sem ut sapien volutpat aliquam. Mauris facilisis nisl metus, quis 
vestibulum elit vehicula vel. Vestibulum id eros quis nisi elementum vene-
natis non purus. Sed purus lectus, tristique at varius non, congue ac ante. 

Pellentesque vel vestibulum mauris
Praesent purus enim, dignissim at vehicula iaculis, venenatis at lorem. Nunc 
vehicula lorem dolor, a vehicula mauris luctus id. Fusce turpis elit, eleifend 
et mattis porttitor, cursus sed lacus. Pellentesque non mollis dolor. Pellen-
tesque habitant morbi tristique senectus et netus et malesuada fames ac 
turpis egestas. Pellentesque habitant morbi tristique senectus et netus et 
malesuada fames ac turpis egestas. 

Pellentesque vel vestibulum mauris
Duis feugiat nunc a est facilisis congue. Lorem ipsum dolor sit amet, conse-
ctetur adipiscing elit. Nulla eget urna leo. Duis neque enim, iaculis porttitor 
nisl eget, pretium finibus sapien. volutpat cursus. Duis neque enim, iaculis 
porttitor nisl eget, pretium finibus sapien. volutpat cursus.

Praesent purus enim, dignissim atiacu-
lis, venenatis at lorem. Nunc vehicula 
lorem dolor, a vehicula mauris luctus id. 

• Fusce turpis elit, eleifend et mattis 
porttitor, cursus sed lacus. 

• Pellentesque non mollis dolor. 
• Pellentesque habitant morbi tri-

stique senectus et netus et 
• Habitant morbi netus tristique 

mollis netus et

HVAD KAN TEKNOLOGISK INSTITUT 
HJÆLPE DIG MED?

Lars Vincents Jørgensen
Konsulent
72 20 16 38
lvj@teknologisk.dk
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GRAPHIC PRODUCTS

Mail signature

Med venlig hilsen
 
Marianne Søndergaard
Sektionsleder
IT og Kommunikation

Mobil +45 72 20 35 38
mrs@teknologisk.dk

Teknologisk Institut
Gregersensvej, 2630 Taastrup
Telefon +45 72 20 20 00
www.teknologisk.dk

Brødtekst i mail:
Open Sans Regular 9/11
Farve: Sort 100%

Navn:
Open Sans Semi Bold 8/11 
Farve: Sort 100%

Titel mm.:
Open Sans Regular 8/11
Farve: Sort 70%

Denne sætning kan fjer-
nes, når det ikke længere 
er aktuelt.

Læs om behandling af persondata og dine rettigheder her
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